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INSTRUCTIONS:
e Answer question ONE (compulsory) and any other TWO questions

QUESTION ONE

(a) Describe the 2C of agricultural marketing (4 marks)
(b) Discuss FOUR categories of goods bought in consumer markets (4 marks)
(c) Discuss FOUR policy options to overcome challenges in agricultural value chains
(4 marks)
(d) Discuss any FIVE characteristics of small holder agriculture (5 marks)

(e) The functional analysis of the value chain provides a detailed profile of the industry
structure. Outline FIVE elements examined during functional analysis (5 marks)

(F) Discuss FOUR types of utilities of the product created by marketing (8 marks)
QUESTION TWO

(a) Describe the term market structure (2 marks)

(b) Describe TWO types of value chain maps which proved useful in project (6 marks)

(c) Discuss SIX stages of vertical chains in agriculture (12 marks0

QUESTION THREE

(a) Discuss FIVE benefit a value chain map (10 marks)
(b) Discuss FIVE differences between marketing of agricultural and manufactured goods
(10 marks)

QUESTION FOUR
(a) Discuss FIVE roles smallholders in economic development (10 marks)
(b) Describe FIVE types of markets through which agricultural produce is channelled

QUESTION FIVE
(a) Explain any FIVE quantification methods of foods loss and waster (FLW) (10 marks)

(b) Describe any FIVE agricultural marketing organization in Kenya (10 marks)
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